
Consumer Goods

BI And The Web Are
Front And Center

onsumer goods companies
are tuming to business in-
telligence to manage costs.

Sixty-eight percent of
consumer goods companies say
that they plan to make BI available
to more employees more quickly
according to the InJormationweeh
500 survey That percentage is sub-
stantially higher than the average
figure of 37% Ior all lnJormation-
Weeh 500 companies.

At E.&J. Gallo Winery, the
Iargest family-owned winery in the
world, \? and CIO Kent Kushar
says his company is using SOA ar-
chitecture, SaaS, and its Bl reposi-.
tory to optimize its product pack-
aging, pricing, and channel
strategies. The goal is to deliver
productivity, inventory, and plan-
ning improvements.

"It has changed the way the busi-
ness operateHxecutives are ask-
ing for and using more data, detail,
and analysis," says Kushar.

In addition to BI, upgrades to
Web operations are a priority.
Arnong Inf ormdtionWe eh 5 0 0 s:uw ey
respondents, consumer goods com-
panies as a group (32%) show more
interest in improving Web opera-
tions than the average (26%).

Herbalife CIO Chuck Sperazza
expects his company will grow its
Intemet and mobile sales channels.

i ,wnl re  we l l -oeve loped rn  the
United States, the Intemet accounts
for only about 10% to 15% of the
company's business globally
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